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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.
(2) Question no. 1 is compulsory.

1 Answer in short : 10
(1) Define Marketing.
(2) Explain trading up.
(3) Give meaning of label.
(4) Give meaning and example of product line.
(5) State the functions of marketing.

2 (a) Explain the importance of marketing. 9
(b) Discuss the reasons for consumerism. 9

OR
2 (@) Write a note on Social Marketing. 9
(b) Explain after sales services. 9
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3 (@) Explain the meaning and characteristics of product. 8
(b) Write a note on 'convinience good'. 8
OR
3 (@) Discuss the reasons for product failure. 8
(b) Explain last two stages of Product Development Process. 8
4 (a) What is packaging. Explain its importance. 8
(b) What is standardisation and grading ? State their 8
advantages.
OR
(@) Explain standardisation and state the types of 8
standards.
(b) Discuss advantages and disadvantages of label. 8
5 Case Study. 10

Tasty Ltd. has entered in eatable market in 2010. After
considering people's requirement, economical status, choice,
company has launched Biscuits, Wafers, Sev, Gulabjamun
etc. in market. In first two years sales was satisfactory, The
price of products are slightly higher then the competetors due
to high advertisement cost, Trade commission, high
distribution cost. So high sales efforts are requied. At the
same time company can not reduce the product cost at this
stage.

(1) What problems are the company facing ?
(2) Company's products are in which life cycle stage ? How ?
which strategies to be adopted in this stage ?
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